TRUSTED PERFORMANCE
HASN’T FADED

Cartridge World shines again in second round of TrustedReviews’ inkjet ‘shoot out’.

______------'."'..;_.-,om# _____.-—""'--- ==
_____---—_-I-\;J;;w.“ustedfe‘“e"_"'____------"' -
1 huplfl _______.-—"" =

compar® prices

Tests by independent product review website,
TrustedReviews, have revealed yet more evidence
that printer manufacturers are leading consumers up
the garden path when it comes to the price of
branded ink cartridges.

In April 2007, TrustedReviews published the results of
a test in which their resident printer expert, Simon
Williams, compared print results from four printers
(Canon, Epson, HP and Lexmark) using the
manufacturers own, premium-priced, branded inks
and papers, and inks and papers from third parties
such as Cartridge World.

The feature, entitled 'The Inkjet Investigation'
concluded that in many cases, inks supplied by
third parties such as Cartridge World produced
just as high quality results as the high priced
branded inks.

In the latest tests, October 2007, designed to
establish the longevity of the images printed out in
the study’s first round, TrustedReviews set out to
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challenge one of the original manufacturers’
favourite claims; that the true test of
remanufactured or refilled cartridges is how
resistant the prints are to fading over time.

The prints were subjected to light exposure, in
real-life conditions, for three months, with control
copies being kept out of sunlight, in a drawer for
the duration of the trial. The sun-exposed copies
were then compared with the unexposed versions
to see how much fading had occurred.

Whereas some refilled cartridges and even original
branded cartridges failed to produce lasting results,
Cartridge World’s products have again performed
brilliantly, particularly by matching the
fade-resistance of HP and Canon’s own products
point-for-point.

Cartridge World’s European Operations Director
Mark Holland comments, “As the number of ink
cartridges sold in the UK alone last year tipped
over 47 million, with most eventually finding their
way into landfill, it’s about time the myths
surrounding refilled cartridge quality were
exploded.” He continues, “TrustedReviews’
findings clearly show that there is no compromise
on image quality or durability. Not only does
refilling cartridges help to protect the
environment, it also saves consumers up to 60%
of the cost of equivalent branded products without
having to make a quality trade off.”

“With the advances in cartridge refill and
remanufacture technology, there really isn’ta
compelling justification for choosing original
branded products anymore. Why pay so much more
for branded cartridges that perform no better, yet
cost up to 60% more?”
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